ANNEX1

BUDGETARY AND FINANCIAL GUIDE

Applicants should read the following explanations carefully before drafting their
budgetary presentation. The following explanations are valid for both the presentation of
the provisional and the final budget.

Please note that you must submit as part of your application:

- a completed version of the Budget Summary Form attached to this Call for Proposals
(Annex III) as well as:-

- a detailed budget breakdown, signed by the director of the applicant organisation or
company setting out clearly all expenditure and income relating to the project
according to the costs categories listed in the Budget Summary Form.

The same budget summary and detailed budgetary breakdown per category of costs
should be used for the presentation of the final accounts.

The Commission reserves the right to request additional information and supporting
documentation concerning expenditure and income foreseen.

Eligible expenses may only be charged to the project over the duration of the period of
preparation, implementation and follow-up of the project.




General Rules applicable to the calculation and presentation of the Budget and
Final Accounts.

1. Budget Summary Form.

All requests for financial support within the current Call for Proposals must be made
using the application forms attached at Annex III.

Applicants must pay particular attention to the evaluation of the provisional costs.

Any costs included in this budget and exceeding 10,000€ must be broken down in detail
within the Summary Budget Form itself or attached sheets and explanatory note.
Applicants must indicate the quantities (number of meetings, persons, days, quantity and

scale of materials etc.) and the unit price.

Administration and personnel costs must be kept to a minimum and in any case cannot
exceed 40% of the total cost of the project.

The provisional budget expenditure and income must be in balance.

2. Eligible Costs.

2.1. Duration of the eligible costs.

The period of the eligibility of costs will be applied according to the nature of the
projects, as well as their duration (preparation, implementation and follow-up), and may
either:
- start 10 months before the beginning of the event(s) and end 2 months after its
(their) completion
OR
- start 3 months before the beginning of the event(s) and end 2 months after its
(their) completion.

Candidates should indicate clearly in the application the nature of the project and the
starting and ending date for the incurrence of expenditure. Candidates applying for
annual projects which currently have the financial support of the scheme must ensure that
the period of eligible costs for the new application does not overlap with the existing
period.

2.2. Variations in the eligible costs and transfers between budget headings.

The total amount of the project and the amounts indicated under the different headings
specified in the attached Budget are considered indicative. The applicant may therefore
apply changes to the budget provided that these changes do not affect the basic purpose
of the operation and the overall change is limited to 15% of the total budget or relevant
budget heading. If the change foreseen involves an increase of more than 15% in the total



budget or a given heading, the applicant shall seek the prior written approval of the
Commission before applying the amendment.

2.3. Categories of eligible costs.

Only Cash costs identified in the Budget Summary Form will be eligible costs.

The categories of eligible costs are clearly identified in the Budget Summary Form
attached to the present Call for Proposals.

Costs which are considered as eligible are those which are:

- directly linked to the project,

- actually incurred by the applicant,

- identifiable and verifiable on the basis of justifying documents,

- registered in the beneficiary’s accounts or financial records,

- reasonable and in conformity with the principles of sound financial management and
cost-effective.

A beneficiary of a community support is obliged to maintain a clear analytical accounting
system for the costs of the supported project. This accounting and classification system
will facilitate the verification and certification of the final costs by the independent
chartered accountant necessary for the payment of the financial contribution. The
independent audit of all final accounts is mandatory.

No costs may be assigned to different category of costs in the final accounts if it has
previously been assigned to a different category in the budget.

3. Costs considered as “Contributions in kind”.

Any cost which will not result in any financial expenditure by the beneficiary are
considered as being “in-kind” costs.

“In-kind” costs are taken into consideration within the total costs of the project when
calculating any community support. These costs should be included in the budget
provided that they are:-

- directly linked to the project concerned,

- and either identifiable and verifiable on the basis of supporting documents which
should clearly indicate the project, its date and the value of the contribution and be duly
certified by the relevant partner,

- or can be demonstrated to be of an equivalent value to the established market price.

4. Ineligible Costs.

Any costs incurred by the beneficiary but re-invoiced to third parties are not eligible.



In addition the following costs are considered ineligible:

- costs not directly linked to the project,

- unidentifiable or unverifiable costs,

- unjustifiably high expenses,

- capital investment costs,

- contingency provisions ( for debts, future losses etc.),

- debts,

- bad debts,

- exchange losses,

- accumulated losses,

- VAT unless the beneficiary can show that he is unable to recover it,
- interests owed by the beneficiary for late recovery (if applicable).

S. Income.
Applicant should provide full details and justifying documents for the categories set out

in the Budget form. A clear distinction between cash and “in-kind” contribution must be
made. Applicants should provide guarantees for any unsupported income declared.

6. Exchange Rates.

Applicants from States which are members of the Euro zone must present their budget
and reports in Euro only.

All other applicants must present their budget in both Euro and their national currency.
Currency conversions in the Budget Summary Form should be calculated using the
official exchange rate announced at the beginning of the month in which this Call for
Proposals is published to five decimal places. For the Final Costs the exchange rate used
should be the official exchange rate announced at the beginning of the month in which
the report is drawn up. These exchange rates can be obtained from the national MEDIA
Desks and Antennae and from the European Commission web site
(http://europa.eu.int/comm/budget/inforeuro/files.htm) The exact rate used should be
specified within the space provided on the Budget Summary Form.

These applicants should note that the conversion should be made on an item by item basis
and the sub-totals and totals recalculated from the converted euro amounts for each item
so that both national currency and euro budgets are coherent and total correctly.
Applicants are strongly advised to re-check all automatic calculations with a simple
calculator.

7. Verification and Audit.

Should the project be selected, an agreement shall be signed between the Commission
and the beneficiary by which the beneficiary shall undertake to allow Commission staff,
staff from the Court of Auditors of the European Communities and persons authorised by



them, appropriate access to the sites or premises where the project is being carried out
and to all documents relating to the technical and financial management of the operation.
Access by persons authorised by the Commission may be subject to confidentiality
agreements to be drawn up between the Commission and the beneficiary.

The beneficiary shall also agree to the Commission and the Court of Auditors of the
European Communities verifying the use to which the financial contribution is put in
accordance with the Council Regulation 1605/2002 of 25 June 2002 and the Commission
Regulation 2342/2002 of 23 December 2002 applicable to the general budget of the
Commission, as amended, throughout the duration of the agreement and for five years
after its ending date.

The beneficiary shall also undertake to ensure that any subcontractors accept the same
obligation.

Checks by the Commission or the Court of Auditors of the European Communities may
be carried out on the basis of documents or spot checks.

8. General Provisions.

Applicants should attach an explanatory note to both the Budget and Final Costs setting
out in detail the necessary breakdowns and giving such explanations as may be required
for the justification of the various expenditures.

Applicants submitting more than one proposal shall have to prove that no expenses are
being accounted for more than once. This applies in particular for overhead costs.

Both the activity and financial report should be presented as soon as possible after the
event.

Both the activity and financial report shall have to be signed and initialled. The financial
report and supporting evidence must be certified by an independent chartered accountant.
The cost for this service may be included in the budget of the project.

The presentation of the final accounts shall only be deemed acceptable if presented in the
format of the Commission as featured in Annex III.



Specific Rules for the calculation and presentation of the budget and Final
Accounts.

PERSONNEL COSTS
a) Costs relating to employees of the applicants organisation or company.

Personnel costs should be calculated with reference to the actual time undertaken
by personnel on the project and on the basis of the actual gross salary or wages
together with any labour costs and other charges directly relating to the
employment of personnel (e.g. social security contributions). Where several
applications for funding have been submitted by the applicant in response to Call
for Proposals 65/2003, personnel involved in more than one of these projects
should be identified, such as to avoid any double funding of costs.

Records of the time devoted to the project by personnel should be detailed
according to the type of staff allocated to the project (e.g. management, executive,
administrative or secretarial level), the number of staff per category, the period
during which they have been charged to the project and their cost per head.

b) Travel and subsistence of personnel

Travelling and subsistence costs may be charged in accordance with the internal
rules of the applicant and shall be considered as acceptable costs in so far as these
are not higher than those indicated in the table below.

Costs allowable shall be limited to the use of first class rail and economy class air
travel, following the regulations applied by the Commission. For all other types of
travel (e.g. use of private vehicles, car hire, taxi expenses), these costs shall be
considered as allowable costs as long as they are necessary to the proper
performance of the project and duly justified.

Travelling and subsistence costs should be detailed according to the number of
journeys foreseen by individual members of staff and the cost per head of each trip
(including any daily allowances paid to them for subsistence).

For accommodation and subsistence costs the following amounts per person and per day

shall be considered eligible:

Country Maximum € | Country Maximum €
Belgium 150 Iceland 183
Denmark 179 Liechtenstein 174
Germany 127 Norway 171
Greece 113 Bulgaria 157
Spain 141 Czech Republic | 214
France 130 Estonia 129
Ireland 165 Cyprus 100
Italy 130 Latvia 174
Luxembourg 143 Lithuania 126




Netherlands 148 Hungary 136
Austria 122 Malta 86
Portugal 143 Poland 227
Finland 156 Romania 185
Sweden 157 Slovenia 148
United

Kingdom 199 Slovakia 164

2.  THIRD PARTY ASSISTANCE

a) Costs relating to the provision of services by persons who are not employees of
the applicant’s organisation or company, for example:

- Expenditure relating to persons taken on exclusively for the duration of the event,
such as interpreters, press attaches, publicists, hostesses, etc.

- Any fees and expenditures relating to the provision of constancy services by
experts in audio-visual matters to European professionals participating in the event
to which the project relates.

- Costs should be calculated with reference to the amount of the remuneration paid to
any third parties by the applicant.

Records of the time devoted to the project by third parties should be detailed clearly
according to the type of service provided, the period during which they have been
charged to the project and their cost per head (duration, number, individual cost).

b) Travel and subsistence of Third Parties, decision-makers and journalists
Expenditure linked to travel and subsistence of:

- Decision-makers (commissioning editors, buyers, financiers, etc.), invited to take
part in the event to which the project relates with the aim of fostering the financing
of European productions presented at the event and their access to the market.

- Journalists and other persons invited to attend with the aim of enhancing the
exposure given to the activities of the European professionals participating in the
event to which the project relates.

- Costs relating to the travel and subsistence of third parties, decision-makers and
journalists should be detailed under the present cost category and calculated
according to the provisions of Section 1 above. In particular, expenditure must be
detailed according to the number of such persons foreseen and their cost per head
in terms of travel to and subsistence during the event.

- Costs related to decision makers outside of the European Union are not deemed
acceptable and shall have to be deducted from the overall budget presentation, as



well as from the Media Programme’s contribution, unless the necessity of their
involvement within the proposal is duly justified.

3. ADMINISTRATIVE OVERHEADS AND RELATED EXPENSES
Overhead costs should be detailed according to the following sub-categories:

a) Premises and related expenses, for example rent, insurance, administration and
management costs, etc.

b) Office expenses, for example telephone, postal services, photocopies, bank
charges, etc.

Each item of overhead costs must be detailed separately according to its unit cost and the
period during which it has been charged to the project. Overhead costs may only be
charged to the project over the duration of the period of preparation, implementation and
follow-up of the project (mention duration, units, surface area).The total amount of these
overhead costs must not exceed 7 % of the total eligible costs.

- Overhead costs should be calculated in accordance with normal accounting
conventions, policies and principles (for example for rent, on the basis of the costs
per m2 over the duration of the project), in the knowledge that:

- they are subject to verification and shall not exceed the actual costs incurred;

- no items are included which are specifically charged under any other category of
costs.

¢) Consumables

Allowable expenditure on consumable must relate to the purchase, production, repair or
use of any materials, goods or equipment which do not have a life expectancy greater
than the duration of the period of project.

Each item must be detailed separately according to its unit cost and the period during
which it has been charged to the project.

4. RENTAL OF SURFACE-AREA AND STAND COSTS

a) Rental of surface-area:

expenditure concerning the rental of spaces and/or venues during the event to
which the project relates. The size of the surfaces rented should be mentioned.

b)  Stand costs:

Expenditure relating to:



b)

the working and exhibition areas set aside for the promotion of the activities of
European audio-visual professionals participating in the project over the duration of
the event to which the project relates

the logistic and professional service-structure provided by the applicant to such
participants, in particular in the form of screening booths, projections rooms and
promotional tools such as display units.

expenditure linked to the design, construction, decoration and modification of any
stands necessary for the implementation of the project as well as maintenance and
storage costs of the stand over the duration of the project.

furniture, furnishings, as well as audio-visual, computing and technical equipment
and other items purchased or leased for the duration of the event to which the
project relates may also be included under this heading in so far as such items have
not been specifically charged under any other category of cost (e.g. as
consumables).

Costs relating to the rental of surface area must be detailed according to the total
surface area, and the cost per square metre.

For stand costs, each item must be detailed separately according to type of
expenditure foreseen and the period during which it has been charged to the
project.

ADVERTISING AND PROMOTION COSTS
Advertising costs:

Expenditure linked to the design, lay-out and publication of advertisements
(including bill-boards and sign-posting) as well as the buying of advertising space
and covering the cost of running press campaigns during the period of
implementation of the project (mention number, items, units).

Publication costs:
Expenditure linked to the development, translation and publication, in printed

and/or electronic form of brochures and catalogues intended for dissemination
and/or consultation during the period of implementation of the project.

Each item must be detailed separately according to the type of expenditure foreseen. For
publication costs, details should also be given of the number of copies to be
printed/made.

c)

Promotional and public relations activities:

Expenditure relating to:



- the preparation, organisation and holding of any press conferences, professional
meetings and in general all promotional activities, including social events, designed
to enhance the exposure given to the activities of European audio-visual
professionals participating in the project over the duration of the event to which the
project relates. Specify the type of promotional event to be organised.

- the elaboration and production of promotional material (e.g. video trailers)
designed to enhance the exposure given to the activities of European audio-visual
professionals participating in the project.

Each item must be detailed separately according to the type of expenditure foreseen.

6. COMPUTING AND DATA-BASE COSTS
a) Computing costs:

Expenditure relating to :

internal computing costs, including hardware,

- costs related to connect time to on-line services where this is necessary for the
proper implementation of the project.

b) Data-base costs:

expenditure related to the development, production and maintenance of software
and data-bases necessary for the proper implementation of the project.

- These costs may be charged to the project in so far as such costs are not specifically
charged under any other category of cost:

- on the basis of the time actually devoted to such work defined in the Contract;
and/or,

- with reference to the actual costs incurred in the development, production and
maintenance of any software or data-bases, where the costs of such equipment and
software have not been included in the overheads.

Each item must be detailed separately according to its unit cost and the period during
which it has been charged to the project. Computing and data-base costs may only be
charged to the project over the duration of the period of preparation, implementation and
follow-up of the project.

7.  FINANCIAL COSTS

Applicants should note that following the revision of these guidelines, these costs may
now be considered as eligible. In the case of the normal operation of the applicants Bank



Account those charges incurred in the payment of the expenses of the project may be
charged provided that they comply with the general rules set out above.

Bank Financing costs for the operation of the project may also be considered as eligible
provided the following conditions are met.

The beneficiary should maintain a separate bank account for the payment of all of the
expenditure of each individual project. All payments received for the project should be
immediately transferred into said account upon receipt. Any financing charges related to
an individual project should be debited to this account. The extracts of the account and
accompanying explanatory note for the calculation of the charges should be sent
separately with the Final Report.

8. OTHER COSTS

Any other costs which the applicant wishes included in the budget which do not fall into
any of the above-mentioned categories, but are related to the project. These costs should
be in line with the principles set out in this guide, clearly detailed and duly justified in the
accompanying explanatory note. The inclusion of such costs is at the sole discretion of
the Commission.

9. ACQUISITION OF EXTERNAL SERVICES AND CHOICE OF THIRD
PARTY SUPPLIERS.

Where the project proposed has resort to a significant element of external services then
the applicant should provide for the establishment of a tendering process to select the
relevant service provider.

In the event that the project is retained then the beneficiary shall award the contract to the
tender offering best value for money, in compliance with the principles of transparency
and equal treatment for potential contractors, care being taken to avoid any conflict of
interests.

Beneficiaries should ensure that such service providers are subject to the same terms and
conditions as set out in this Budgetary and Financial Guide.



ANNEXE II

MEDIA DESK & ANTENNES



BELGIE/BELGIQUE/BELGIEN

Vlaamse Gemeenschap:

MEDIA Desk Belgié
Vlaamse Gemeenschap
Bijlokekaai 7 F

B-9000 Gent

Tel. (32-9) 235 22 65
Fax (32-9) 235 22 66
E-mail:

Info@mediadesk-vlaanderen.be
Internet:

http://www.mediadesk-
vlaanderen.be

Karen Depoorter

Communauté frangaise:

MEDIA Desk Belgique
Communauté francgaise de
Belgique

44, bd Léopold Il

B-1080 Bruxelles

Tel. (32-2) 413 22 45
Fax (32-2) 413 20 68
E-mail:

mediadesk.belgique@cfwb.be
Internet:
http://www.cfwb.be/mediadesk/ind

ex.htm
Thierry Leclercq

BULGARIA

MEDIA Desk Bulgaria
Bulgarian National Film Center
2 - A Kniaz Dondukov Blvd.
1000 SOFIA

Bulgaria

Tel.: +3592988 38 31 or 987
51 35 or 987 40 96

Fax: + 359 2 987 36 26
E-mail : nfc@mail.bol.bg

Mila Voinikova

Irina Kanusheva

CYPRUS

MEDIA Desk Cyprus
Othellou 9

CY-1016 Nicosia

Cyprus

Tel: +357 22 305367
Fax: +357 22 305368
mobile: +357 99 67 37 52
email:yiannamedia@cytanet.com.
cy

(provisional)

Yianna Americanou

CZECH REPUBLIC

MEDIA Desk CZ

Ceska filmova komora o.p.s.
Narodni 28

110 00 Prague 1

The Czech Republic

Tel. : +420 221 105 209 or

+420 221 105 210
Fax. : +420 221 105 303

Info@mediadesk.cz

www.mediadesk.cz
Daniela Kucmasova

DANMARK

MEDIA Desk Danmark
Vognmagergade, 10
DK-1120 Kgbenhavn

Tel. (45-33) 74 34 42
Fax (45-33) 74 34 65
E-mail: media@centrum.dk
Internet:
http://www.mediadesk.dk
Soren Stevns

DEUTSCHLAND

MEDIA Desk Deutschland
14-16, Friedensallee
D-22765 Hamburg

Tel. (49-40) 390 65 85
Fax (49-40) 390 86 32
E-mail: info@mediadesk.de
Internet:
http://www.mediadesk.de
Cornelia Hammelmann

MEDIA Antenne Miinchen
Herzog Wilhelm Str. 16
D-80331 Miinchen

Tel. (49-89) 54 46 03 30
Fax (49-89) 54 46 03 40
E-mail:

info@mediaantennemuenchen.de
Internet: http://www.mediadesk.de

Ingeborg Degener

MEDIA Antenne Dusseldorf

14, Kaistrasse

D-40221 Disseldorf

Tel. (49-211) 930 50 14

Fax (49-211) 93 05 05

E-mail: media@filmstiftung.de

Internet:
http://www.mediadesk.de

Heike Meyer Déring

MEDIA Antenne Berlin-
Brandenburg
August-Bebel-Strasse, 26-53
D-14482 Potsdam

Tel. (49-331) 743 87 50
Fax (49-331) 743 87 59
E-

mail:mediaantenne@filmboard.de

Internet:
http://www.mediadesk.de

Gabriele Brunnenmeyer

ESPANA

MEDIA Desk Espaiia
Ciudad de la Imagen

EAC - 65/2003

C/ Luis Bufuel, 2-2°A
E-28223 Pozuelo de Alarcon
Madrid

Tel. (34-91) 5120178
Fax (34-91) 512 02 29
E-mail:

info@mediadeskspain.com
Internet:
http://www.mediadeskspain.com
Jesus Hernandez Moyano

MEDIA Antenne Barcelona
Portal Sta. Madrona, 6-8
E-08001 Barcelona

Tel. (34-93) 316 27 84
Fax (34-93) 316 27 81
E-mail:

media_antena.cultura@gencat.ne
t

Internet:
http://www.media-cat.com

Aurora Moreno

MEDIA Antenne San Sebastian
Ramon Maria Lili 7, 1°B

E-20002 San Sebastian

Tel. (34-94) 332 68 37

Fax (34-94) 327 54 15
E-mail:  info@mediaeusk.org
Internet:http://www.mediaeusk.or

a
Verdnica Sanchez

MEDIA Antenne Sevilla
Casa Museo Murillo
Santa Teresa, 8
E-41004 Sevilla

Tel. (34-95) 503 72 58
Fax (34-95) 503 72 65
E-mail:

media.epgpc@juntadeandalucia.
es

Internet:
http://www.antenamediaandalucia
-com

Catalina Gonzalez

ESTONIA

MEDIA Desk Estonia
Estonian Film Foundation
Department of International
Relations

Vana — Viru 3

101 11 TALLINN
Estonia

Tel.: +372 6 27 60 65

Fax: +372 6 27 60 61
E-mail: marge.liiske@efsa.ee
Internet:
http://www.mediadesk.efsa.ce
Marge Liiske

HELLAS/GREECE
MEDIA Desk Hellas



44, Vassileos Konstantinou Street
GR-11635 Athinai

Tel. (30-210) 725 40 56

Fax (30-210) 725 40 58
E-mail: media-he@otenet.gr
Internet:  http://www.mediadesk.gr
loanna Haritatou

FRANCE

MEDIA Desk France

24, rue Hamelin

F-75116 Paris

Tel. (33-1)47 271277

Fax (33-1) 47 27 04 15
E-mail: mediadesk@wanadoo.fr
Internet:
http://www.mediadesk.com.fr
Frangoise Maupin

MEDIA Antenne Strasbourg
1, place de I'Etoile
F-67070 Strasbourg

Tel. (33-3) 88 60 95 89
Fax (33-3) 88 60 98 57
E-mail:

media@cus-strasbourg.net
Internet:
http://www.strasbourg-film.com
Olivier Trusson

IRELAND

MEDIA Desk Ireland
6, Eustace Street

Dublin 2

Ireland

Tel. (353-1) 679 18 56
Fax (353-1) 670 96 08

E-mail:  info@mediadesk.ie

Internet:
http://www.iftn.ie/mediadesk
Siohban O’Donoghue

MEDIA Antenna Galway
Cluain Mhuire Monivea Road

Galway
Ireland
Tel. (353-91) 77 07 28
Fax (353-91) 77 07 46

E-mail: mediaant@iol.ie
Internet:
http://www.iftn.ie/mediadesk
Eibhlin Ni Mhunghaile

ISLAND/ICELAND

MEDIA Desk Island

14, Tungata

IS-101 Reykjavik

Tel. (354) 562 63 66

Fax (354) 562 71 71

E-mail: mediadesk@centrum.is
E-mail: mediadesk@iff.is

Internet:

http://www.centrum.is/mediadesk
Sigridur Vigfusdottir

ITALIA

MEDIA Desk ltalia

c/o ANICA

Viale Regina Margherita, 286
1-00198 Roma

Tel. (39-06) 440 46 33
Fax (39-06) 440 28 65
E-mail:

produzione@mediadesk.it
formazione@mediadesk.it
distribuzione@mediadesk.it
mercati@mediadesk.it

Internet:  http://www.mediadesk.it
Andrea Marcotulli/Giuseppe
Massaro

MEDIA Antenna Torino

Piazza San Carlo 161

1-10123 Torino

Tel. (39-01) 153 98 53

Fax (39-01) 153 14 90
E-mail:media@antennamedia.to.it
Internet:
http://www.antennamedia.to.it
Alessandro Signetto / Silvia
Sandrone

LATVIA

MEDIA Desk Latvia
National Film Centre
Elizabetes 49

1010 RIGA

Latvia

Tel.: +371 7505079
Fax: +371 75050 77
lelda.ozola@nfc.gov.lv
www.mediadesk.lv
Lelda Ozola

LITHUANIA

Europos “MEDIA” programu biuras
J. Basanaviciaus 5

LT-2600 Vilnius

Lithuania

Tel./fax: +370 5 2127187
info@mediadesk.It

leva Skarzinskaite

LUXEMBOURG

MEDIA Desk Luxembourg

Maison de Cassal

5, rue Large

L-1917 Luxembourg

Tel. (352) 478 21 70

Fax (352) 46 74 95

E-mail:
romain.kohn@mediadesk.etat.lu
Internet:  http://www.mediadesk.lu
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Romain Kohn

NEDERLAND

MEDIA Desk Nederland
Post Box 256
NL-1200 AG Hilversum

Nederland
Tel. (31-35) 677 72 00
Fax (31-35) 621 85 41

E-mail:  info@mediadesk.nl
Internet:  http://www.mediadesk.nl
Dominique van Ratingen

NORGE

MEDIA Desk Norge
Norsk Filmfond
PO Box 752 Sentrum

N-0106 Oslo
Tel. (47-22) 47 80 40
Fax (47-22) 47 80 41

E-mail: mail@mediadesk.no
Internet: http://www.mediadesk.no
Sidsel Kraakenes

POLAND

MEDIA Desk Polska
Chelmska 21/

Building 4A, room 218

00 724 Warszawa

Poland

Tel.: +48 228511 112

Fax: +48 22 8511 112
mediadesk@mediadesk.org.pl

Agata Pietkiewicz

PORTUGAL

MEDIA Desk Portugal

45, Rua Sao Pedro Alcantara
P-1200 Lisboa

Tel. (351-21) 347 86 44
Fax (351-21) 347 86 43
E-mail: mediadesk@icam.pt
Internet:
http://www.mediadesk.icam.pt
Amélia Tavares

SLOVAKIA

MEDIA Desk Slovakia
Grosslingova 32

SK-811 09 Bratislava

Slovak Republic

Tel. +421 2 526 36 935

Fax +421 2 526 36 936
Info@mediadesk.sk (soon to work
— until then you can use
stric@nextra.sk)

Internet: http://www.mediadesk.sk
(soon)

Vladimir Stric



SUOMI/FINLAND

MEDIA Desk Finland
Finnish Film Foundation
K 13, Kanavakatu, 12
FIN-00160 Helsinki

Tel. (358-9) 622030 13

Fax (358-9) 62 20 30 70
E-mail:  kerstin.degerman@ses.fi
Internet:

http://www.ses.fi/mediadesk
Kerstin Degerman

SVERIGE

MEDIA Desk Sverige
Svenska Filminstitutet

5, Borgvagen

S-10252 Stockholm

Tel. (46-8) 665 12 05
Fax (46-8) 666 37 48
E-mail: mediadesk@sfi.se
Internet:
http://www.sfi.se/mediadesk
Lisa Taube

Ulrika Nisell

UNITED KINGDOM

MEDIA Desk UK

Fourth Floor, 66-68 Margaret Street
UK-London W1W 8SR

Tel. (44-20) 7323 9733

Fax: (44-20) 7323 9747

E-mail: england@mediadesk.co.uk
Internet:
http://www.mediadesk.co.uk
Agnieszka Moody

MEDIA desk UK

Media Service Northern Ireland
c/o Northern Ireland Film & TV
Commission

Third floor, Alfred House

21, Alfred Street

Belfast BT2 8ED

United Kingdom

Tel. +44-28 9023 2444
Fax +44-28 9023 9918

E-mail: media@niftc.co.uk

Internet: www.mediadesk.co.uk
Cian Smyth

MEDIA Antenna Glasgow

249, West George Street

Glasgow G2 4QE

United Kingdom

Tel. (44-141) 302 17 76

Fax (44-141) 30217 78

E-mail:

media.scotland@scottishscreen.co

m

Internet:
http://www.mediadesk.co.uk
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Emma Valentine

MEDIA Antenna Cardiff
Clo SGRIN

The Bank

Mount Stuart Square, 10
Cardiff CF10 5EE
United Kingdom

Tel. (44-2920) 33 33 04
Fax (44-2920) 33 33 20
E-mail:  antenna@sgrin.co.uk
Internet:

http://www.mediadesk.co.uk
Gwion Owain

OSTERREICH

MEDIA Desk Austria
Osterreichisches Filminstitut
Stiftgasse 6

A-1070 Wien

Tel. (43-1) 526 97 30-406
Fax (43-1) 526 97 30-460
E-mail: media@filminstitut.at
Internet: www.mediadesk.at
Gerlinde Seitner
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