[image: image1.png]medi&ange



US CABLE NETWORKS EXCHANGE

New York & Los Angeles, 31st May – 6th June 2006



 REGISTRATION   FORM
Please complete all sections, including payment details, in BLOCK CAPTIALS.

Return completed form by fax to: +44 (0)20 7287 0096 

or call MediaXchange on: +44 (0)20 7734 2310

  Register me!        □ 2006 US Cable Networks Exchange      















Exchange Costs

         Fee:        £3950                  

         Deposit:  £1000     - due on registration

         Balance: £2950     - to be settled at least 4 weeks prior to Exchange

      Payment of Deposit by Credit Card

                      □  Visa   □  MasterCard   □  AMEX      





EXCHANGE TERMS AND CONDITIONS
          







This week is designed to give participants insight into the defining characteristics of the leading cable networks in the US.  Explore the make-up of these networks as well as their branding and marketing strategies as well as building a foundation of contact to promote future joint interests.





The US cable companies have forged separate, successful identities based on pioneering financial and strategy business models. Their impact on the broadcast networks has challenged the more traditional models, not only for drama and comedy programming, but for scheduling practices and in terms of format development.  With successful daring drama like Lost and top rating alternative programming, such as Dancing With The Stars, currrently on broadcast networks, how will cable keep its edge?  











Key discussion points to be addressed at the networks will include:





What sets the cable networks apart from the main networks, particularly since so many are now part of the same family/company? 


How do they pioneer new entertainment and drama shows?


What are the key challenges and suggested solutions?


Explore the possibilities of co-production and licensing in this highly versatile market.


Learn how the cable networks build and maintain their audiences and the elements that contribute to a successful programming strategy.


What is the future for cable television?


How are cable companies exploiting new advances in technology and dealing with the breakdown in traditional audiences?














After settling in at the Los Angeles hotel on Tuesday, 30th May, delegates will start the Exchange on Wednesday, 31st May. The group will begin meetings with key executives from a selection of cable network departments: development, business affairs/finance, production, programming, marketing etc.  On the evening of Sunday, 4th June, the delegates will travel to New York, where they will continue their meetings with relevant east coast executives





For a typical day, see the examples below taken from the last US Cable Networks Exchange held in New York and Los Angeles in 2004. The 2006 schedule will be comparable in style.








Monday�



New York �



Thursday �



Los Angeles�
�
9.30�
Sony Pictures Television


Exec. VP, Cable Sales�
10.00�
44 Blue Productions


President/Exec. Producer.  One of the major content producers for cable broadcasters.  �
�
11.15�
PBS New York


Director, Digital Channels and Business Affairs execs�
11.30�
Pietown


Director, Development.  Another major content provider for cable companies.�
�
13.00�
Group Lunch


VP, Legal & Business Affairs, Lifetime Ent TV�
13.00 �
Group Lunch �
�
14.30�
A&E Television Network


VP, Programming and Production�
14.00�
Reality Central


SVP, Programming Development and Marketing Strategy �
�
16.00�
The History Channel


VP, Historical Programming�
16.30�
Oxygen


VP, Acquisitions and Co-Productions�
�



Previous participating companies in Exchanges have included: Adventure Line Productions (France), BBC Television (UK), Endemol Entertainment International (Holland), Granada Media (UK), Rai (Italy), RTL Television, Sat. 1 and MME (Germany), TV2 and Rubicon (Norway), VRT and VTM (Belgium) 














“Cable networks’ original series… real value to advertisers is how they brand their networks and bring new viewers to the set.”


Kris Magel, Optimedia 


Hollywood Reporter





Cable Interests to be approached in Los Angeles and New York include:





A&E International Networks


FX Network


HBO


TNT


TBS


Lifetime


Showtime


USA


Bravo


The Disney Channel


ABC Family


USA


Bravo


Sci-Fi Channel


MTV


Comedy Central


The Reality Channel


GSN: The Game Show Network


Fine Living


Oxygen	


Showtime


The Sundance Channel


IFC/Rainbow Media


Fuse


Fox Cable Networks inc: 


    FoxSports


    National Geographic &


    Fox Movies


Spike TV


Soap TV


Nickelodeon





The Exchange will also spend time with key producers of programming for cable as well as entertainment agencies, who now feature so highly in the packaging of entertainment and brand integration.  Companies will include:





William Morris


CAA


Magna Global

















THE PROGRAMME





THE BENEFITS





THE OPPORTUNITY





Signature*:




















Cardholder’s Name:








Expiry Date:





Card No:  





Payment by bank transfer





MediaXchange Ltd.





Barclays Bank Plc


Barclays Business Centre


Soho Square Branch, PO BOX 4WA


27 Soho Square


London W1D 3QR





Account: 50511498


Sort code:  20-78-98





IBAN GB67 BARC 2078 9850 5114 98


SWIFTBIC BARCGB22





* In signing this registration form you agree to accept the terms & conditions.    


  and conditions attached








Website address: www.





e-mail:





Fax:





Telephone:





City: 				 Postcode:











Address:





Type of Business:





Approving Manager:





Company/ Firm:





Department:





Job Title:





First Name:





Mr / Mrs / Ms / Dr (Surname):





Coming Attractions:





□  TV Drama Exchange


      26-31 March 2006


      Cost: £3650


      Location: Los Angeles


□  Meet the Brits- Entertainment


      22-24 March 2006


      Cost:  £2250


      Location: London	


□  Cable Networks Exchange


      31 May-6 June 2006


      Cost:  £2950


      Location: New York/Los Angeles


□  Showrunner Drama


      10-15 September 2006


      Cost:  £3650


      Location: Los Angeles 


□ Showrunner Comedy


      8-13 October 2006


      Cost:  £3650


      Location: Los Angeles 











For more information:


www.mediaXchange.com








Any additional personal costs incurred during the Exchange must be settled by the participant prior to his or her departure. If these costs are not settled and MediaXchange is charged for these costs, then your credit card will be charged for these costs plus a 5% charge to cover the cost of the credit card transaction.





Please note that DVDs supplied are for educational purposes only and are not for viewing by anyone other than the delegate. DVDs must be returned to MediaXchange at the conclusion of the Programme.  If the delegate fails to return a loaned portable DVD player at the conclusion of the Programme, their credit card will be charged for its replacement.





Insurance:


Participants are responsible for


their own travel insurance which should protect against loss of property, personal injury/ medical emergency.





Visas: �Participants are responsible for


obtaining their own US visas if required.





Cancellation:


If you cancel within three calendar


weeks of the Exchange, the full fee will be forfeited unless a


replacement, acceptable to


MediaXchange, can be provided by


you. If you cancel before this date, MediaXchange will retain 15% of the full fee to cover administration costs.





Disclaimer:


As organisers of the event,


MediaXchange reserves the right to change the dates, content of the programme and the speakers as circumstances dictate.











Date and Venue:


The US Cable Networks Exchange 2006 will take place in New York and Los Angeles from 31 May -6 June 2006. Most meetings will take place in the premises of the host companies. Transportation to all meetings will be provided.





Cost & Terms:


The total fee for the Exchange is £3950, including a deposit of £1000 to be paid with the initial application.





We request you pay the deposit by credit card at the time of registration and settle the balance by direct transfer, to be received  


4 weeks prior to the start of the Exchange. If full payment is not received by this date (or proof of wire transfer), your credit card will be charged for the outstanding amount plus a 5% charge to cover the cost of the credit card transaction.





Should a participant register within 4 weeks of the event, the £1000 deposit will be taken by credit card. A copy of the wire transfer for the remaining balance must be received by MediaXchange within 2 days of receiving the invoice by fax.





The fee includes hotel accommodation, certain lunches and ground transportation. Participants are responsible for their own flights to the US. 





Costs to be considered beyond the


fee of the Exchange include


meals, telephone calls and other personal incidentals. 








